
Hi everyone. Welcome to Want to Make Strong Design Choices? Learn to Fix Bad 
Ones. Today we’re going to have some fun revamping some designs that just don’t 
work as a way to talk through how we use different design techniques in real life.

Just a side note, I always create resource websites for my presentations, so I'll be 
giving you the site address at the end of this talk with links to my deck and some 
additional resources for you to check out.
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The basics of visual design are relatively easy to understand - I’ve event done talks 
abut them at this conference and others. But even if you understand those basics it 
can still be tricky to get used to how to apply them in real life. So why is that?
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Because in many real design cases there’s not a single right answer: there’s tons of 
very different but equally valid design directions you can go in. And that ambiguity, 
while awesome for designers, can make it hard for newbies to make design choices 
they’re confident about.
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That’s why I think working out loud and talking through design choices can be so 
useful. It gives people insights on what it’s like to make good design choices and 
decide between different good options – understand not just the theory by how it’s 
applied.
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And to do that today, we’ll be fixing designs that just don’t work well as is. 

While I don’t want this to become a design trash talking session, I do think this 
practice of reworking weaker designs can be positive and useful because it helps you 
get better at knowing how to fix things when you have a gut feeling something isn’t 
working but aren’t sure how to go about making it better.
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And today I wanted to look at ANY design examples that are trying to convey 
information – not JUST ones from our field. In part, that’s because I’m that design 
nerd who takes pictures of wonky designs so I had a lot of non-L&D examples on 
hand. But also because there’s no reason you can’t look for design inspiration and 
practice everywhere.
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I do have a few reminders before we kick this off. First, like I mentioned earlier, 
there’s rarely just one right answer to most design challenges. These are my takes, 
you could come up with completely different ones and still have a great design.
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Second, I think critique is useful, but we need to critique pragmatically – Bad design is 
sometimes the best design possible given challenging circumstances. When critiquing 
others, find out more about the context they were working in. When critiquing 
yourself, acknowledge the challenges and restrictions you had to do your work in.
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First up we’re going to look at some designs that made some questionable decisions 
when it came to fonts.
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So here’s my first example: and yes, this is a real parking lot sign in Orlando, Florida. 
In the chat, let us all know how does this make you feel about the officialness of this 
parking.
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So obviously font choices are going to impact how people perceive a design. And you 
want the vibe that people get from your font choices to match the topic of your 
design and even the brand it may be connected to.

11



So let’s practice a bit with figuring out that match between font and brand. In the 
chat, let me know what kind of a business you think would use these four fonts:
• Baskerville
• The Hand
• Magneto
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So here’s a case where I feel like the match between the business and the font is a bit 
questionable. And yes, also a real sign. 

Now, in the spirit of empathy let’s think about the challenges this design has to solve 
for:
• It’s up high on a wall, so it needs to be able to be understood from far away.
• It’s along a busy street. People need to get the information they need in just a 

glance.
• Both these challenges together means too much detail will get lost.
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So here’s a rough reproduction of the sign for us to play with. To my eyes the first 
problem we need to solve is that font. It’s Chiller and that “B-movie slasher film” vibe 
of it doesn’t feel all that celebratory. Also, it’s not the easiest to read from far away 
either.

But that’s not the only font choice problem. It’s also got a few other fonts used on the 
sign a bit chaotically too.

Toronto skyline vector graphic: <a href="https://www.vecteezy.com/free-
vector/industrial">Industrial Vectors by Vecteezy</a>
Fireworks vector graphics: <a href="https://www.vecteezy.com/free-
vector/fireworks">Fireworks Vectors by Vecteezy</a>
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So here’s the sign with one single new font. In this case I went with Komika, which we 
saw earlier. It’s got a vibrant and high energy feeling, making it a great fit for a 
fireworks business. Also, it’s quite easy to read from far away.

Now we need to work on the text colour, because there’s a lot of different colours 
being used here, but not often enough that it feels like a good pattern. I think they 
were trying to capture the feeling of different firework colours, but you don’t really 
need that with the actual firework graphics there.
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To simplify the design I just used three colours for the text. Red for that heading of 
“fireworks”. It’s a decent attention grabber, so I’m just going to keep it as is. The black 
text under it works as is too. But I shifted the event names to all blue so the colour
isn’t so distracting. And while I was at it I also made them all the same size too. 

So that helps, but the layout is still a mess.
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For this final version I wanted to rearrange the layout to buy myself more space for 
the text to get bigger. So rather than use up the whole bottom of the sign with that 
long Toronto city silhouette and all the corners with the fire works, I clustered them 
off to one side together. I also trimmed off the sides of the cityscape, because you 
didn’t need all of it to communicate the feeling of a city. That both bought me more 
room to make the text bigger and also make the cityscape bigger too. 

I also dropped off that seal image that had been on the right bottom of the sign. It 
wasn’t readable in the original sign, so I figured it could probably go.

And with that, I had substantially more space for the text. I increased the size of the 
blue and black text and then lined it up as tidily as possible under the Fireworks 
heading with a very rough grid.

The end result feels balanced and tidy, which still being very readable and preserving 
some of the feel of the original sign.
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So here are your key takeaways for avoiding a design like the original sign in the first 
place: 

First, when picking your fonts think about how their design fits both the project and 
the organization it’s for.
Then, text placement and size shouldn’t be haphazard. Using just a few sizes and a 
grid layout can make everything tidier.

18



Next up we’re going to talk about colour. And one of the joys of presenting at a 
Canadian conference is I can spell “colour” right”!
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So here’s a sign from one of my local ServiceOntario locations. I think it’s from the 
last time I had to get my driver’s licence renewed and it’s one of those signs that tells 
you what kiosk to go to when you’re at the front of the line. The design is simple from 
a layout perspective, but the shadow on the text and colour choice make it really 
hard on the eyes.
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This sign is a serious cautionary tale about how if you’re not careful, effects and 
colour can make a design abrasive.
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This sign demonstrates two things that make a design hard on the eyes. First is 
complex effects.
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In the chat, let me know which one of these options is the easiest for you to read 
accurately and quickly.

Every option but for has some sort of shadow or distortion, all of which in this 
instance interfere to varying degrees with the readability.
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How about these two pie graphs. Which do you think would be easier to closely 
estimate the percentage each pie piece represents, A or B?

Option B has that 3D effect, which looks kind of cool but the distortion 
foreshortening it creates makes it harder to get a quick sense of the pie slice sizes.
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So the first thing we’re going to want to do is take the shadow off that text on the 
left.
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That’s easier to read, but let’s go one step further. The italics on “Please wait for the 
next agent” don’t add anything and the slight angle isn’t helping readability. Let’s take 
that off as well.
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Still not a great design, but it’s at least more readable now.
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Then there’s the other aspect of this that’s making the design hard on the eyes: the 
colour choices.
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Here’s the sign’s current colour palette. It’s rough to stare at… but why?

Because the three bright colours are high saturation.
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To understand this a little better we’re going to need a very fast bit of color theory. 
The top bar is a bunch of Hues – your underlying base colour.

And the bottom bar is a bunch of saturation levels of a hue. Saturation refers to the 
intensity of a colour, The more saturated, the more bright or pure they look. And 
when they’re desaturated they look more dulled out, washed out, or grey.

And saturation is great, but a little goes a long way.

https://modus.medium.com/how-to-not-suck-at-color-b3980ee8084a

30



Going back to the original palate, that’s a lot of saturated colour all next to each 
other and all taking up a lot of space. No wonder it’s hard on the eyes. So we need to 
fix that with a less irritating colour palette. But where can we get some colours?
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Lucky for us, ServiceOntario actually has a set of official colours they use. Internally 
they’d have them in a brand style guide. Externally, though, we can just get a good 
sense of them from their website.
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So if you compare what we have here, the ServiceOntario palette has some excellent 
main colours and some fun accent ones too. They’re not all highly saturated and 
because they’re the organization’s colours, they’re going to look a LOT more on-
brand.
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So let’s take that old sign and just simply apply some brand colours.
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With that it’s substantially less jarring to look at AND it’s actually on brand. And while 
this took several minutes to talk through the process, taking off the text shadow and 
italics and then changing the colours would have taken maybe a minute or two start 
to finish. Which just goes to show fixing a challenging design doesn’t have to take a 
ton of time.
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And while we’ve solved the main problems here, there’s always room to continue 
iterating if you want. For instance, this ServiceOntario location was in a Canadian Tire. 
It could be handy to have the ServiceOntario logo on the top of the sign instead of 
the bottom so people who are searching for that section of the building have more 
signs for it they can see from far away.

And the “Please wait for next agent” part wasn’t in the same font as the company 
logo. It’s easy to make this look more harmonious by adding that in.
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Key takeaways to avoid this in the first place: Keep an eye on if any of the effects 
you’re using on the text distort the clarity. Colour saturation isn’t bad, but a little bit 
of saturation goes a long way. Keep your colour palette simple and on-brand, and if 
you don’t have the company branding document handy websites and marketing 
materials can be helpful for inspiration.
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Now let’s shift gears towards making space for the things we want to share in our 
designs. 
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Okay… who here had their own Geocites, Angelfire, or Tripod website in the 90s? 
Because I sure did! And while I’m glad I was able to capture my lifelong dislike of Tiger 
Tail ice cream, the design here is a lot less timeless. That lack of space between the 
text and the edge of the frame? That clip art all squished up against the text at the 
bottom? All a very 90s website aesthetic.
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These crowded designs don’t just look a bit odd. The clutter also makes the content a 
lot harder to ingest too.
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And that 90s website layout is still a thing today. This was a slide I captured at a book 
launch presentation. While it’s definitely better looking than my old website, there’s 
still so much going on on-screen and not remotely enough space in between items. 

It’s a common design issue, where someone wants to give people as much 
information on the screen or page that they cut out valuable whitespace – that 
empty space between design elements – in an effort to fit everything in. But that 
white space gives the brain a bit of a visual break, and without it designs often look 
overwhelming and have difficulty communicating their message clearly.
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We’re going to look at ways to rethink these crowded designs. And for that I have this 
NYC subway public service announcement from the 60s that I took a picture of at the 
New York Transit Museum. It’s got that squished looking layout like the other layouts 
we just looked at, but it’s also got some awkward text layout issues too that we’ll 
want to fix.
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So here’s an editable version of that sign, this time staring my cat Spike.

What are the limitations we need to work within here?
• It’s a vintage sign, so it needs to be black and white
• It’s a subway sign, so it needs to be clear from several steps away and above 

people’s eyeline
• Let’s say we can’t get rid of any text or change the messaging.

I need more space between things, so I need to think about how to use this space in 
slightly different ways.
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First up, the cat took a huge amount of space in the original design, but you don’t 
need the whole cat to get the whole message. I’ve reworked this so the cat is bigger 
and bleeds off the side of the layout. You get much of the same feel but with it taking 
up less space. Then I also combined the tiny reward medal that had been on the cat 
to the emblem at the top of the screen. Covers two things at once.
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Now that I bought myself more space, I can move the text away from the edge and 
give it some room to breathe.

Now we need to deal with some of the spacing issues
• The pun of “Etti-cat” isn’t as clear when it’s spaced out over two lines”
• Everything is still crunched together
• Not abundantly clear it’s the cat “talking”
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Here I reworked the text layout to get rid of squishing, odd spacing of the header. I 
also added a text box for the things the cat was saying to make it clearer at a glance
that this was commentary from the cat.
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But you could also go a bit less comic book-y and use some stylized quotation marks 
for the same effect. Both work well, but I personally like this approach a bit more 
given the look and feel of the rest of the design.

Now let’s deal with the little side note at the bottom. It reads like a little bit of snarky 
commentary, whether it’s from the cat or from someone else, but that’s not 
abundantly clear from the rather busy design of it. I want a cleaner way to show that 
than brackets, underlines, and italics all at the same time.
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So here’s one approach. I just put the text in a separate black bar, making it 
reasonably clear it’s side commentary, and took off all the additional brackets and 
formatting that were making it look cluttery.
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Although if you wanted to lean into this being something the cat was saying, you 
could do something a bit fun like this and add in another picture of the cat’s head so 
it looks like he’s saying that part too. It’s a bit silly, but it fits with the feel of ads from 
this time.
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So how do we avoid THESE problems? Remember that it’s okay to let a photo bleed 
of the screen/page – in fact, it’s often MORE professional looking. Plus it can buy you 
more space for other things Next, make sure you’re leaving empty whitespace 
between design elements so they don’t compete with each other for people’s 
attention and look overwhelming. Finally, think about how words cut across lines and 
make sure you’re not taking away clarity with a line break.
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Now we’re going to continue mocking my own work with a deep dive into the worst 
slide I ever designed.
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So this is from one of the slide decks I made my first year teaching art, and I regularly 
show it as an example that anyone can learn to get better at this stuff. Because this is 
just a big pile of yikes.

In the chat, what are some of the challenges you see with this design? 
(Mention the complex background, the squished text, the lack of centering, and the 
overly complicated text.)
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So yeah… this big takeaway here is there’s a good reason people make fun of how 
bad PowerPoint slides can get. And it’s not just slides. I’ve seen eLearning, handouts, 
signs, and other things in our field that maybe are THIS badly designed but have many 
of the same problems.

So let’s do past me a favour and talk through some options for how I could have fixed 
this bad slide design.
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There’s loads of different ways we could make this better and they all involve
simplifying everything substantially. 
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If we’re continuing to thinking about this as a slide, the easiest answer is just 
dropping everything but the image and going as full screen as you can with it. If the 
image is the focal point for supporting what you’re saying, you don’t need anything 
else on-screen for the design to work. In this case, because of the aspect ratio of the 
original painting it’ll look a bit more polished in the original 4:3 size of my old slide 
deck. In today’s more common 16:9 size slides it’s a bit less polished looking since I 
now have those white bars on each side. But if it isn’t important to have the full 
image on screen like it would be with teaching about a painting, then just make the 
image the size of the screen and crop it.
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If you do need a little bit of information on-screen to support what you’re saying, add 
a small card over top of it can work well too. You just want to make sure there’s space 
to add it without covering up anything important in the image. You’ll also notice I 
changed the font to a simpler, easier to read option. Much like with the fireworks 
sign, if you’re conveying important information you want it to be as clear as possible 
for people.
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And if you do have some room, move the image to one side and put the content you 
need to include in the empty space. It gives some balance to an asymmetrical layout 
and doesn’t get in the way of the image at all. Out of all the slide options for this 
particular image, this is probably the one I personally like best, but all three options 
we just looked at work well.
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So that’s some easy ways to fix this if you’re dealing with a slide, but what if this was 
an eLearning screen or a book page? What if you actually needed to convey all the 
information currently on-screen in text?
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For that, I’m going to go back to that last version of the slide idea, because it’s got 
flexibility for more text.
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The challenge here is that’s a LOT of text. 
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One option is to make the text smaller. You just have to make sure that “smaller” 
doesn’t become too small to read comfortably in whatever format you’re displaying 
that information in.
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Another option is to make the image smaller to buy yourself more space. This is 
another option, though, where you’ll need to make sure you’re not shrinking it so 
much you’re losing important information in the image.
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Or you could also approach this from an instructional design approach instead of only 
a visual design one. Does everything that’s there need to be there? Or can you write 
this in a shorter way without losing important details?
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This shares the same core information, but with substantially less words. As a result, I 
didn’t need to shrink the font size at all and it still has ample whitespace between 
design elements so the layout doesn’t look overcrowded.
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Let’s talk through your key takeaways on this particular design: First off, it’s really 
okay to keep it super simple and go fullscreen with an image with slides or anything 
else where there’ll be narration. Next, get rid of text that isn’t necessary, because 
that’s going to buy you more space for what’s important and keep your layout from 
being cluttered. Finally, in our line of work there’s a lot of crossover between our 
instructional design work and our visual design work, and many times one can help 
solve a challenge with the other.
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For our next challenging design we’re going to take a look at the common design 
challenge of just having way too much text.
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In this case we’re going to take a look and a slide redesign project I worked on a few 
years ago. Obviously I’ve made the company anonymous and changed up the copy so 
it’s not revealing any private information or data, but otherwise this is essentially the 
slide deck I received.
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So here’s a selection of the slides I needed to rework.

In the chat, take a guess at what sort of issues do you see that you think I had to solve 
to make this better.

Talk about the challenge of text heavy slides/screens. Mention the lack of narrative. 
Mention the unnecessary detail in the slide template.

Design challenges to work within:
• Needs to feel on-brand
• Needs to build trust
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The big visual design dilemma in the original design is that text alone can sometimes 
fall flat. Especially if there’s a lot of it. And that’s not just a problem in this deck. It’s 
something I see a lot with designs that are meant to convey information, whether 
they’re in learning and development or in some other area of communication. And 
that falling flat is a huge barrier to people engaging with what we’ve created, 
understanding our messaging, and remembering it later.

So let’s break down how to fix some of the individual areas of this deck to talk 
through how you can fix any text dump content with visual design.
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The opening starts with a bunch of text – with isn’t the best way to make an 
emotional impact on an audience.
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And here’s what the the first part of fixing this deck looked like. This is another case 
where it’s a combination of visual design AND instructional design leads to a better 
solution. The cover is mostly the same parts, but I made them larger so they’d stand 
out more. On the instructional design side, I also added a compelling presentation 
name, which immediately grabs people’s attention. And then rather than doing an 
info dump about crowdfunding on the first slide, I added image-centered slides that 
helped capture the hook of the presentation.
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And I didn’t stop with just one slide – I used several to set the stage for the story 
narrative and had each slide cover just one major story beat. And where possible I 
used images and also large versions of numbers to really highlight the key takeaways 
for the audience. Spacing out the information more lets it take up more visual space 
so it can make more of an impact. And at the same time that space allow each point 
to have storytelling space too, which is great for communicating information in a 
moving way.
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Here we’ve got an attempt at a more streamlined slide, but it’s still pretty dull 
because it’s just text without a lot of meaning on it’s own.

(ANIMATE SLIDE)

And here’s my revised slide. I like simple icons so much as a replacement for bullets 
as a well-chosen icon actually can add clarity at a glance. I was also really lucky in this 
case because thew interconnectedness of how they explained their business model 
connected really well to their logo, so I was able to organize this graphic in a way that 
lightly mirrored it. So a little bonus branding reinforcement got to go in there as well 
and a big thanks to the original logo designer for coming up with something so spot 
on for the brand for me to play off of later.
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In this case there was this one slide trying to do a bunch of work all at once. It made 
for a busy slide, but it also made for a busy narrative as there was a LOT of 
information they wanted to share attached to just this one slide.
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So late into this presentation we have our third reminder – slides are free – so are 
eLearning screens. In a lot of cases when you’re working digitally if it doesn’t all fit 
you can add a page, slide, of screen. People often are a lot less sensitive to slide 
counts than you’d think if it means the information is spread out in a way that’s easier 
for them to ingest.
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So what I did with the design first was put the business partner logos on their own 
slide. So that’s cleaner and more focused, but it also left me some design space to 
add some information in. Because what was important for this narrative wasn’t just 
the partners themselves, but specifically how experienced those partners were. So by 
buying more design space for the header that gave context and the years the partners 
had been in business, the visual design was able to reinforce the speaker’s point even 
more.
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Then there were the four projects mentioned on that same slide. They were so 
cramped in the original design, but they were important parts of the speaker’s 
narrative. So I spread them out over multiple slides to better reflect how much 
importance they each had. So this is a case where the visual design is again 
reinforcing what’s most important to the narrative design. And that’s a huge way that 
visual design can help with learning and communication.
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Now I did something a bit tricky with the background here – I used the project images 
themselves. Using an image as a background can be a design disaster if you’re not 
careful as it can make the design too busy and hard to read text on top of. But if 
you’re careful there are ways to make it work. 

Now, these aren’t the original photos I used in the real deck – but in the real deck the 
only project photos I had access to looked wildly different from each other, and not in 
an easy way to fix. So I just converted them all to black and white and then tinted 
them with a brand appropriate colour. This made them all match AND it lowered the 
contrast of the images so they’d look less busy with text on top of them.

And when it came to the text, first I knew I needed the text to be bright so it would 
stand out, hence making it white. I also made it substantially larger than it had been 
on the original slide, which also helped a lot with readability. 

It’s also not easy to see at first glance, but I also added a dark blue shadow to the 
text. Yes… the very thing that I pointed out earlier today as something that made the 
ServiceOntario sign worse. But in this case it serves to enhance the edges of the 
white text. So instead of distorting it it actually adds to the readability. Which is a 
good example of how in design something that’s a terrible choice one place can be a 
great choice in a different circumstance.
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But good visual design isn’t just about spreading things out. It’s also about knowing 
when to bring them together. In this case there were two sides where the content 
was actually connected. But it was hard to compare the two when they were spaced 
across two slides.
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By combining the 2 slides into 1, the visual design was a actually able to better 
reinforce the connection and speak to two related audiences at the same time. 
Sometimes if you’re comparing things or trying to talk about things as a whole 
putting them together in your design makes a more powerful statement.
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Finally, there was this slide about the company team. It’s a total info dump and 
doesn’t give you much connection to the team members at all. I wanted the people 
viewing this deck to have more of an emotional connection with the people they 
were potentially investing their money with than this slide gave them.

(ANIMATE SLIDE)

So I instead ditched the text content about each person and used photos instead –
and yes, I did also get to benefit from being told there were two people I could leave 
off the new slide, but this approach would have worked even with all six of the 
original people too.

There are better ways of sharing that background history on each team member, 
whether it’s in the speaker’s notes or in an additional handout. Also, this design 
needed to build trust, so having people’s real faces right there had the potential to 
make more of an immediate impact on the audience. It also organized the content 
visually better than a wall of text – you could tell there were 4 team members with 
the photos way faster than with text alone – and it was also way less overwhelming 
too.
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So let’s talk about our key takeaways to avoid this in the first place: First, never 
underestimate making a good first impression with your design. That beginning is the 
opportunity to hook people, both from a visual perspective and a narrative one. Next, 
if you’re looking for an alternative to bullets, icons can help visually organize your 
information. Then, make sure you’re separating or condensing your design according 
to the narrative you want to reinforce. Finally, images can add clarity and even 
emotional connection with your subject, so use them strategically, especially when 
your visual design needs to change people’s minds or build trust.
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Last but not least is a sign that for years was the bane of my existence.
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So the AirTran is a little people mover train system at JFK airport that travelers use to 
get to the different terminals, but also a bunch of other connection points to public 
transit, commuter trains, hotel shuttles, and and the car rentals. And this is a sign 
they had up on the displays at each AirTran stop. Essentially it’s in the moment 
performance support.

There’s just way too much going on here. You’ve got the busy background, repeated 
information, super bright colours, all sorts of different text sizes. It’s a lot to take in 
and parse even when you’re calm and you’ve got time. But how often is travel calm? 
In the chat, tell me some really common ways travel can go a bit sideways.

So imagine a logical stressful case where someone needs to use this sign. They’ve 
never flown through JFK before. They’re late for where they need to be because of 
other delays in their travel. They’re also hungry because they couldn’t get anything 
decent to eat while they were traveling and they’re tired too. The train JUST arrived
and they’ve only got a minute to get the info they need from this sign before they 
hop on. Oh yeah… and there’s more than one train so if they get on the wrong one it 
might not take them where they need to go.

So obviously part of the design challenge here is communicating directional 
information on a sign that’s above eye level. But another part of that design challenge 
is knowing a decent portion of the people using your sign are going to be stressed out 
while doing it.
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And unfortunately the complexity of this sign adds to confusion, especially in times of 
stress, rather than solves it.



But it’s not just terrible signs at airports. Some of you might remember this infamous 
US government PPT slide that was supposed to explain the situation in Afganistan.
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Military slides have such a bad rap that there’s a whole Twitter account that curates 
particularly awful ones. And while these are especially awful, there are loads of other 
examples of designs in presentations, eLearning, performance support, and more 
that makes things way worse than way better.
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The challenge is in all cases there’s really a finite amount of info someone can take in 
all at once. So you need to be really picky about how much you’re trying to share at 
once.
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So let’s go back to the sign. Now, for years every time I traveled through JFK I saw this 
sign and while waiting for the train I’d ponder all the different ways I’d redesign it. I 
even spun up the beginnings of a PPT version of it so I could play with ideas and write 
a blog post about it. So imagine my surprise when I traveled to New York in 
September 2019 and saw this…
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Yup. They beat me to the punch with an all new design!
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And there’s so much that’s better about this.
• Removing the complex background makes it easier to read at all times of the day.
• Getting rid of the doubled map reduced the confusion of trying to figure out which 

one you needed to pay attention to.
• Not using too many sizes of text helps everything look tidier.
• The old version didn’t show the loop at the airport terminals, which seems like a 

really important piece of information to have left off. This adds it in.
• It’s also so much clearer about there being another line that goes to some 

different stops.

So hooray for JFK airport for doing the redesign work here for me!
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So here are our final key takeaways to avoid this in the first place: First off, avoid 
repetition where not needed. There are some circumstances where it can be helpful, 
but usually it’s just clutter. Second, think about ways to use the minimum detail 
needed to convey your information effectively. Finally, people don’t interact with your 
design in a bubble, so always think about the logical worst case your audience will 
need this in. It might really change your visual design choices.
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So to wrap this up, bad design is everywhere. But that’s not necessarily a bad thing, 
because it does mean the opportunity to practice redesigning is too, even if it’s just in 
your imagination. If you see something that strikes you as a bit off, ponder ways you 
could fix it. Even if you can only get it a little bit better at first, that practice helps you 
build your design skills.
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Now, as promised, here’s a link to the resources site I put together for this 
presentation. It’s got links to all the resources I talked about today, plus a few more I 
thought you’d like. As an added bonus, it also has a copy of this slide deck along with 
my presenter notes.

You’ve also got my Twitter handle and personal email address here as well. I’m a total 
dork about all things design, so if you want to chat further about it, feel free to 
contact me at either of those places. 

Now, before we finish up, do we have any questions?
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